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T H E  R O L E

Digital Content 

Manager.

I led content marketing for a national VA disability law firm — 

orchestrating SEO, email, and print production across cross-functional 

creative and legal teams.

Everything on The V.E.T.S. Advantage subscriber site was owned and run by me prior 

to February 2025. I named the newsletter, built the list, migrated the stack, and wrote 

the playbook.

S C O P E

Email · SEO · Blog · Print · Courses · Web · Brand Voice

T E N U R E

28 months

T E A M

Cross-functional — creative, legal, web, design

R E M I T

Strategy through execution, from brief to byline.

C L AI R E  SZ EW C ZY K ·  H I LL  &  PO N T O N 0 2
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H E A D L I N E  N U M B E R S

Six figures worth recapping.

50k+ 300+ 70k

7hr 8k+ 20%
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E M A I L  P R O G R A M

Named it. Built it. 

Ran it.

The V.E.T.S. Advantage 

50k +

50 % 7 %
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N E W S L E T T E R  S T A C K

From enterprise plumbing to a publication.

Migrated the firm's newsletter off Pardot and onto Beehiiv — a move that turned 

the program from a marketing-automation afterthought into a standalone 

publication with its own subdomain, archive, and growth loops.

B E F O R E

Pardot
Marketing-automation mail-merge. Slow templates, weak archive, no publishing 

identity, no referral mechanics.

→ Beehiiv
veteran.hillandponton.com 

L I S T  I N T E G R I T Y

100% preserved
D O W N T I M E

Zero days
N E W  S U R F A C E

Public archive
N E W  L E V E R

Referral growth
M I G R A T I O N L E D  E ND - T O - E N D:  S T R A T E G Y ,  T E CH N I C A L  C U T O V E R ,  BR A N DI NG ,  SE G M E NT AT I O N

0 5
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O R G A N I C  T R A F F I C

300+ articles later, the traffic followed.

W E E K L Y  S E S S I O N S  —  B E F O R E

50k →

W E E K L Y  S E S S I O N S  —  A F T E R

70k
5 0 K  B A S E L I N E + 2 0 K  L I F T 7 0 K  S U S T A IN E D

C T R  O N  K E Y  C O N V E R S I O N  P O I N T S

0.03%

B E F O R E

→
1.5%

A F T E R

A 50× improvement — the kind of number that comes from matching intent to page, not from adding 

buttons.

C O N T E N T  P R O D U C T I O N

S U R F A C E V O L U M E R O L E

Long-form blog articles 300+ Wrote, optimized & edited

Landing pages dozens SEO-first IA, built for intent

Topic clusters / pillars multiple Authority architecture

Content briefs every one Distributed to writers

Voice & SEO spec team wide Enforced across the pipeline

H I L LA N D P ON TO N . C O M  ·  OR G AN I C  PER F O R M AN C E,  2 0 2 2 – 2 0 25 0 6



H&P

“ Veterans don't need more marketing. They 

need a publication that respects their time, reads 

like a briefing, and moves the claim forward. 

Everything I shipped answered to that test.

T H E  E D I T O R I A L  B A R  A T  H & P
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T H E  5 - D A Y  C O U R S E

7 hours of curriculum. Five 

working days.

Scoped, scripted, recorded, and published a comprehensive VA disability 

course in one workweek to address an emerging business need — and it 

reached 5,000+ users on courses.hillandponton.com.

R U N T I M E

7hr

P R O D U C T I O N

5days

R E A C H

5k+

Master the VA Disability 

Claims Process

Filing a winning claim the first time

Pitfalls that delay or deny benefits

Step-by-step process walkthrough

Evidence, nexus letters, C&P exams

c o u rs e s . h i l la n d p o n to n . c o m

SC OP E → SC R I PT  →  S H O O T → ED I T → PU B LI SH  ·  I N  O N E WO R K WEE K 0 8
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P R I N T  M A I L E R  P R O G R A M

A brand-new channel, straight to the mailbox.

S U B S C R I B E R S

8k +
Launched from zero.

S H A R E  O F  F I R M  L E A D S

5 %
From a channel that didn't exist before.

E X T E R N A L  R E F E R R A L  L I F T

+20 %
Compounding effect on word of mouth.

Monthly mailer designed, written, and operated alongside the email program — proof that a well-run print channel still earns 

its postage in a law-firm marketing mix.

M O N TH LY  C AD EN C E ·  ED IT O R IA L  +  F I R M  N EWS  +  V ETE R AN  ST O R I ES 0 9
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L I B R A R Y  &  W E B

Two dozen assets, one redesigned site.

D O W N L O A D A B L E  L E A D  M A G N E T S

24+ E-books, checklists, worksheets, graphics — each tied to a funnel stage.

W E B S I T E  R E D E S I G N

Contributor to a full SEO-first information 

architecture overhaul.
Structured around how veterans search — claim stage, condition, base, era.

E-B O O K ·  " U N D ER S T A N D IN G  V A  R AT I N G S "

C H E CK L I S T W O R KS H E E T

AS SET S BR I EF ED ,  WR I TT EN ,  D ESI G N E D ,  AN D  I N S TR U ME N TE D 1 0



H&P 1 0  /  R E C A P C H A N N E L S  A T  A  G L A N C E

C H A N N E L S

Every surface, accounted for.
C H A N N E L H E A D L I N E  M E T R I C K E Y  S H I F T W H A T  I  D I D

Email The V.E.T.S. Advantage 50k+ subs 50% OR · 7% CTR
Named it. Built list from zero. Migrated Pardot → Beehiiv. Ran the 

publication.

Organic / SEO hillandponton.com blog 70k/wk +20k weekly sessions
300+ articles written & optimized. Pillar architecture. Team briefs & SEO 

spec.

Conversion key CTAs across site 1.5% 0.03% → 1.5% CTR Intent-matched pages, re-written CTAs, instrumented landing pages.

Course courses.hillandponton.com 5k+ users 0 → live in 5 days Scoped, scripted, produced, and shipped a 7-hour curriculum solo.

Print News From Our Firm 8k+ subs 5% of firm leads Designed and operated a monthly mailer. +20% external referral lift.

Web Full site redesign SEO-first IA Contributor Information architecture built around veteran search intent.

S I X  CH A NN E L S .  T W O - A N D - A - H A L F  Y E A R S.  O NE  ED I T O R I A L  V O I C E .
1 1
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T W O  A N D  A  H A L F  Y E A R S

The ledger.

50k + 300 + 70k 50 ×

7 hr 5k + 8k + +20 %



E N D  O F  R E C A P

Thank you.
Happy to walk through any piece of this in detail — the 

newsletter playbook, the migration notes, the course production 

pipeline, or the SEO architecture.

E M A I L

claire.szewczyk@gmail.com

P H O N E

(859) 979-0955

L O C A T IO N

West Melbourne, FL

P O R T F O L I O

LinkedIn · Content Portfolio

&
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